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. While Christie’s Morphs Into a Dealer

By ALEXANDRA PEERS

New York
n a move that upends tradi-
Itional power relationships
at a tremendously nervous
time in the art world, Christie’s
auction house is going into the
gallery business. Last year,
Christie’s International (The
Group), the parent company of
the London-based auctioneer,
bought cutting-edge London
gallery Haunch of Venison. Fri-
day, backed by the seemingly
bottomless pockets of Christie’s
billionaire owner, Francois
Pinault, it opened a huge satel-
lite gallery in New York with an
impressive array of Abstract Ex-
pressionist masterworks on
loan from top museums and col-
lectors. As far as a host of art
dealers and advisers are con-
cerned, here comes trouble.
With Haunch of Venison,
“auction galleries are crossing
over a line that’s always been
faintly there in the sand,” says
Todd Levin of New York’s
Levin Art Group, which ad-
vises contemporary-art collec-
tors such as financier Adam
Sender. Traditionally, auction
houses have been arm’s-length
brokers of art; transparency
ruled. Art dealers have always
been understood to have a fi-
nancial stake in what they are
selling. With Haunch,
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Haunch, which
also has sizable out-
postsin Berlin and Zu-
rich, enters the New
York fray when the de-
cades-old rivalry be-
tween dealers and auc-
tioneers has turned
nasty. Dealer Andrea
Rosen, at a panel at
the Museum of Mod-
ern Art earlier this
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entirely—or even bid against
dealers at Christie’s auctions
with insider information.

Christie’s stresses that
Haunch of Venison’s gallery
business of representing art-
ists and their estates is man-
aged independently from the
auction house. Haunch is a
wholly owned subsidiary not
of the auctioneer but of its par-
ent company, Christie’s Inter-
national (The Group). (Ed Dol-
man, Christie’s chief executive
officer, oversees both.) Mr.
Fitzpatrick says that while
Haunch dealers have been and
will be seen bidding at
Christie’s sales, they won’t
have inside information and
will place bids only for clients,
not for inventory.

he ties between the two

entities, geographically

and historically at least,
are close. Haunch is in the same
New York building as the auc-
tioneer, in a 20,000-square-
foot airy duplex at 1230 Avenue
of the Americas. Haunch co-
founder Graham Southern used
to head Christie’s contempo-
rary art department in London.
In 2002 he partnered with
Harry Blain, a financier and
friend of Damien Hirst’s, to
launch the gallery. Haunch of
Venison, named after an ad-
dressin London, kept alow pro-
file until October 2004. Then,
Mr. Blain placed bids on behalf
of Mr. Pinault, the owner of
Christie’s, at Mr. Hirst’s famous

Pharmacy auction of objects
from his restaurant of that
name. Mr. Pinault paid $2.2 mil-
lion, twice the high estimate,
for “The Fragile Truth,” a drug-
filled medicine cabinet.
Haunch represents, in some
cities, such well-known artists
as Bill Viola, Richard Long and
Keith Tyson. Its director of exhi-
bitions, Michael Rooks, adds
that a handful of dealers and
their artists have been pleased
to hear that some works by art-
ists the gallery doesn’t repre-
sent will be prominently fea-
tured in its New York show of
contemporary sculpture, sched-
uled to open in November.
There are “delicacies” to the sit-
uation, he notes, but even rival
dealers realize “we offer a dif-
ferent kind of platform” for

" their artists.

Certainly, Haunch gives
Christie’s some business ad-
vantages: It offers spacious,
striking venues to showcase
work year-round, not just
prior to the big spring and fall
auctions. It allows the com-
pany to make careers, spot-
ting art stars and showing
their work internationally be-
fore they hit the auction block.
Insiders expect the art world
to change as a result. Haunch,
notes Mr. Levin, “has money
to throw at artists like no-
body’s business.”

Ms. Peers writes on art and
culture for The Wall Street Jour-
nal.




